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There’s no biz like Showbiz

Peopla Stalf Writer

DAYTON, Ohio — Imissed the grand
unvelling of television.

Peoplesay it wasabig deal — the
family with the first set on every block
suddenly gotamultitude of new friends
who crowded into thair homes to watch
the Friday night fightsand all,

TV was primitive then, with fuzzy,
snowy pictures, wavy lines and frequent
technical foul-ups. It was, however, new,
itwas different and it was promising. It
wasastatlus thing to have seen this new
generation of entertainment technology,
TV, atits pioneerstage.

Well, | was too young. | missed all that.
Butl've seen the latest generation of
entertainment developments: robot
entertainers and colanderheads. And it
wasin the most unlikely of off-off-off
Broadway theaters: a pizza parlor,

Showbiz Pizza Placeisan
international chain of nearly 200 “fun
centers” which combine food, abeeping
bundie of electronic gamesand atriple-
stage show starring animated animals.

The performers aren't quiteup to
Wayne Newton's standards; they clank
and wheeze just abit and they're not
versatile enough to move about or, say,
shapetheirmouths into appropriate
formations, But they're afarcry from
. Robbiethe Robot.

The fourmainstage characters,
members of amechanical band called
The Rock-afire Explosion, all have the
voicesand — atleast roughly — the
mavemenisof human beings. Their
souls, though, are panels of microchips:
theirblood streams, airtraveling through
pneumatic pipelines, all connected by
understage plumbing to atiny computer
roomat the back of the restaurant.

WHEN SHOWBIZ OPENS, somebody
flipsonthe stage show and that's pretty

—————aaiT ter starts,

runsand stops the shows: thare are at
least half adozendifferent ones and
naver mare than three minutes between
curtains. When there’s abirthday party
booked for the showroom, the counter
staff flipaswitchout frontand the
compuyterrunsaspecial birthday show,
then goes back toitsreqularrotation.
Pinpointspotlighting, sound effects,
voices, music and motions — more than
43,000 possible character movements
fromeyeblinkstotoetaps — allare
computercontrolled. The staffis freeto
sell pizzaand keep video games
operating.

Thereare 86 things to do at Showbiz:
watch televisionintheSportsroom, eat,
seeastage showorplaysomeof the 82
gamesin the Gameroom, from the
antique (but still popular) Skee-ball to the
trendiest state-of-the-art video game,
Dragon's Lair.

Allthese diversions are popular, says
Mike Harmon, managerofthe Dayton
Showbiz, “And | would say our show's
the main draw. Butit's basically the
wholeconcept that brings peoplein,
beingabletogetall three — tons of video
games, pizzaand ashow. |f we justhad
pizzaand a fewgames, we'd just be
another pizzaparlor.”

THAT, THEY ARE not.

Asearly as 3p.m., Showbizbeginsto
wind up. By early evening cn the
weekends, there is atwo-hour waiting
line.

Onceinside, the kids start draggingin
their parents, beelining toward the video
games and diving headfirstintoa
swimming pool of plastic balls. Inone
corner, kidscramintoacartoon viewing
booth and inanother, they line up behind
avideo whiz, pickingup tips.

Inthe showroom, the computer has
determinedit is curtaintime again and as

ood enough to replace live per-
ormers. (Why not? They're cheap,
they're never sick and they don't go on

themusiesler saldsawnsg oul Lhe kiunk
ofSkee-balls banking off the common
wall.

Itis sheerlunacy, anindoorcircus,
sure. But if you leave your pride outside,
itcanbe fun.

Thestage show on Wednesdays
featuresatributeto colander heads, the
latest Showbiz gimmick. Weara
decorated kitchen colander on your head
and get two free game tokens and asoft
drink.The Rock-afire Explosionis
appropriately dressed for the freebles,
colandersoneandall.

Theshowsare changed every few
weeks. Right now they're running a bit
with Buddy Holly music, among others.
Abouttheonly consistentelement is the
humor. It is vintage cornball.

FATZ(thecenterstage gorilla): “Now
thatl think of it, Dook, | might have
married thatgirl."

DOOK {the dog-like drummaer): “Well,
why didn't you?"

FATZ: "I said Imight have.ldon't
know. |l can'tremember."”

Kidsinthe showroom shriek laughter.

FATZ AGAIN: “lwouldn't marry no
prettygirl.”

DOOK: “Why not?"

FATZ: "Pretty girl will leave you.”

DOOK.: “So willahomely girl."

FATZ:"Yeah, but whocares?"

It's like that.

IT'SLIKEBLACK and white television
— thefirstones. It's alittle rough around
theedges,bulit'sastart. Therearea
several other companies, likethe Chuck
E.Cheese pizzaparlors, which are
experimenting with mechanical
entertainers. Thetlechnologyis
improving, with characters becoming
more life-like in every generation.

Robot entertainers someday may be

SHOWBIZ
(Please turn to Page B§)

strike.) The Showbiz robots aren’t the
Rockettes. But their show, like the en-
tire Showhiz Pizza Place experience, is
amusing. And encouraging.

Oh, and the pizza’s not bad, either.
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